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Follow APM on all active platforms: 

 @plasticmakers      @America’s Plastic Makers      @America’s Plastic Makers 

 @Plasticmakers      @AmericasPlasticMakers 

Both corporations and team members should engage with APM social posts, particularly America’s Change Makers.   

By liking, commenting and sharing APM posts, employees can signal to their networks that this content is insightful and relevant to their role, company 
and field. 

All positive engagement from your company and employees expands the reach of APM posts, helping increase awareness of APM core messaging. 

Examples of positive engagement include:

A P M  S O C I A L  M E D I A  E N G A G E M E N T  –  B E S T  P R A C T I C E S

Liking and Commenting on America’s 
Plastic Makers Posts

Sharing America’s Plastic Makers Posts

Tagging America’s Plastic  
Makers in Your Posts


